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THE CHALLENGE  
The advertising team were tasked to create a 
campaign that would generate awareness of 
Chevrolet’s new launch, the Aveo, whilst also 
building a rapport with their target audience 
and reinforcing their positioning as an 
economical, value for money, versatile car. 

THE Idea 
The Brand Solutions team came up with an 
idea which involved using a combination of 
advertorials in Gardeners World and Radio 
Times, as well as an interactive micro site on 
gardenersworld.com and radiotimes.com. 
The campaign was based around the theme 
‘Aveo Explores...City Fringes’. The idea was to 
visit different city fringe locations each week 
and to provide readers with a guide of things 
to see and do in the area, whilst subtly 
highlighting the Aveo’s functionality.

The campaign included a competition 
entitled ‘Are you an Aveo explorer?’ and 
readers were given the opportunity to win a 
weekend away, picnic hampers or 
entertainment vouchers by answering a 
question about the Aveo brand. The 
competition, promoted by the advertorials, 
drove traffic to a dedicated micro site, where 
users could find out more information about 
the Chevrolet Aveo and enter the competition. 

THE execution 
It was essential to get readers interacting 
with the Chevrolet Aveo brand whilst also 
communicating the key benefits and values of 
the vehicle, particularly focussing on its good 
value, functionality and flexibility. 

The magazine advertorials engaged the 
reader with captivating imagery and the copy 

contained in each of the advertorials was 
specifically tailored to the appeal to the 
different magazine readers. The magazine 
advertorials directed readers to the micro site 
where they could enter the competition, 
explore the locations featured in the 
advertorials using the interactive maps and 
route planner, order a Chevrolet Aveo 
brochure and book a test drive.  

To measure how effective the campaign 
was at increasing brand awareness and 
improving the perception of Chevrolet Aveo 
versus core competitors, a research survey  
was devised and users were prompted to take 
part using via a pop-up on the website.

THE results 
Using a combination of magazine advertorials 
and a micro site worked really well to raise 
awareness of the Chevrolet Aveo, with 39% of 
adults aware of the Aveo brand after just a 2 
month campaign.

The magazine advertorials were also 
extremely effective at driving readers to the 
micro site (as illustrated by the chart). Over 
8,800 users interacted with the micro site, 
generating over 29,000 page impressions, and 
almost 9,000 competition entries. 

The campaign was a powerful messaging 
tool for Chevrolet and successfully reinforced 
their value for money message – the 
perception of the Chevrolet Aveo being a good 
value for money car increased by 71% from 
pre to post campaign. 

The campaigns success justified the  
use of press on the schedule and resulted  
in a second campaign being booked the 
following year. 
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Maximise coverage across multi platforms

Magazines and online working together as a successful integrated campaign
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