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 Launched in September 2009, we are pleased to 
be the official wine partner for BBC Good Food. 
Over the last 8 months, we have run a number of 
campaigns which have delivered in excess of 
50,000 visitors to our site. This has helped create 
awareness of our brand, whilst enhancing the 
BBC customer experience. With over a 1,000,000 
visitors to the BBC site monthly, and with 
ongoing work, we firmly believe this is only the tip 
of the iceberg.
Diane Pearce, Sales Director, Naked Wines

THE CHALLENGE 
Naked Wines provide customers 
with the opportunity to purchase 
fantastic wines at great value 
direct from independent wine 
producers across the world.  
bbcgoodfood.com, as the leading 
food and drink website,  was 
seeking to enhance its wine 
proposition and formed a 
strategic partnership with Naked 
Wines to provide excellent wines 
for its users,  along with great 
offers and relevant content.

THE IDEA 
The bbcgoodfood.com 
commercial team came up with 
the ideal solution to help generate 
Naked Wines sales.  This has been 
achieved through showcasing 
Naked Wine promotions and 
exclusive offers on the 
bbcgoodfood.com home page as 
well as being featured in the 

bbcgoodfood.com weekly 
newsletter.  The campaign has 
also been supported by a co-
branded landing page to ensure 
maximum relevancy and the 
creation of an innovative wine 
matching tool, which marries up 
recipes with complimentary 
wines to provide ideal eating 
occasions. 

THE EXECUTION
The bbcgoodfood.com home page 
features Naked Wine offers such 
as six bottles for £34.99 or a 
£40.00 discount off first purchase 
for new registered users.  Naked 
Wines also created bespoke 
promotions exclusive to 
bbcgoodfood.com users such as a 
festive case over the Christmas 
period.  In addition to Naked 
Wines offers featuring on the 
homepage, they are delivered 
directly into the inboxes of 
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 With a new food and wine matching tool in production, and the potential for a unique BBC 
Customer Wine Tasting panel, capable of finding and recommending wine to other customers 
nationwide, we believe the scope for the overall success of this partnership could be very positive 
Diane Pearce, Sales Director, Naked Wines

165,000 registered users via the 
bbcgoodfood.com newsletter.  
Furthermore, a wine survey was 
run on bbcgoodfood.com to gain 
insight into users’ wine 
consumption and tastes.  A 
£40.00 Naked Wines voucher was 
offered as a thank you to the 
users who filled out the survey.  
The data yielded both informed 
editorial content on bbcgoodfood.
com and Naked Wines’ 
promotional offers.  In response 
to over half of users being  keen 
to see more wine 
recommendations with food on 
bbcgoodfood.com a wine 

matching tool sponsored by 
Naked Wines has been developed.  
Naked Wines consequently has 
prominence in the recipe section: 
the most visited area on 
bbcgoodfood.com.   A co-branded 
landing page has been created on 
Naked wines website to further 
extend the relationship between 
Good Food and Naked Wines.  
The co-branded landing page 
provides continuity to the users’ 
journey and acts as a hub page 
for varying communication 
messages devised as part of the 
partnership. 
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