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Multi-platform Ad

Effectiveness Study

Proving that calendars are a

worthwhile sponsorship investment

THE CHALLENGE

The Good Food sales team
wanted to prove that sponsoring
the Christmas calendar is an
effective way to communicate
with our readers throughout
the year.

Philadelphia chose to sponsor
the calendar in 2009 and were
planning their activity for 2010.
We wanted to demonstrate that
by supporting the calendar they
would engage with an audience
of foodies who were keen on
using Philadelphia in their recipes
throughout the year.

THE IDEA

The editorial team chose to vary
recipe ideas in the calendar,
designing them according to the
month and every other recipe
featured Philadelphia.

delicious

Yummy and incredibly versatile, Philadelphia soft cheese isn't just for
bagels. Its fresh and creamy, making it the perfect ingredient for quick
and easy recipes that you and your family can enjoy all year round

A taste of perfection

There's the dassic Origina, lower-at versions Light or Extra ight,
Chives, Garlic & Herb and Basil The new Stay

y oy
longer ~ and their ovalshape allows you to scrape everylast bit
from the tubl fyou're out and
about, you can stll enjoy the
smooth, ceamy taste of
Philadelphia with ts Minitubs,
Splendips, Snack and Sandwiches.
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Additionally, each month
contained a tip suggesting other
ways readers could use
Philadelphia in their recipes.

THE EXECUTION

As well as featuring Philadelphia
recipes and tips, the Good Food
Christmas calendar was also
clearly branded with the
Philadelphia logo. To measure the
success of the sponsorship
opportunity a survey was sent
out to 500 readers of Good Food
Magazine on the BBC Brand
Impact Panel. Respondents were
asked about various elements of
the sponsorship including:
calendar appeal, brand fit and
visibility, recipes tried, purchase
intent and ideas for next year’s
calendar.
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For more information and redipes, visit philadelphia.co.uk

For more information visit www.bbcmagazinesadvertising.com






