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 The ‘Dirty, Dirty Car’ 
campaign was an exciting 
initiative, providing strong 
consumer engagement 
with the brand.   
Paul Sullivan 

Managing Director of Turtle Wax Europe 

And what a day. All three winning cars 
were treated to a complete ‘Ice-over’, 
scrubbed and buffed using the full range 
of Turtle Wax ICE products, making their 
formerly filthy state no more than a dim 
and dirty memory. And to add a touch of 
glamour, we employed a little help...

To gently wash away the dirt and 
grime we used ICE Car Wash (or, 
rather, Louise did). Its special blend 
of conditioners leave a car gleaming 
again but to add an even deeper shine, 
we followed it up with ICE Liquid 
Polish. This is a polish with a clean wax 

formula so it leaves no streaks, much 
to Jerri’s joy, and comes complete with 
special microfiber towel and custom 
applicator, making the job even easier.

Which simply leaves us with 
Charlotte’s little details to consider 
– Turtle Wax ICE Spray Detailer, that 
is. This is perfect for giving every inch 
of your car a mirror like finish between 
regular waxes, a real ‘minimum effort 
for maximum results’ product. 

And as you can see, the results 
are outstanding just remember one 
thing: the girls aren’t included.  

Many thanks to Dominic O’Neill  Paul Mabley and Jonathan Hinchliffe for lending us their cars for the day

Turtle Wax Ice not only gives an ultra slick, 
high gloss finish to your car, it does it 
without leaving that chalky, white residue 
like traditional polishes and waxes can. 
It couldn’t be easier to use – a whole car 
can take less than 15 minutes and ICE can 
be used on virtually any exterior surface, 
paintwork, bumpers, wheels and trim, and 
even works in direct sunlight.

What do 
you prefer: 

clean or  
dirty?

To stay 
looking  

this good,  
always polish  

properly

Charlotte

From convertibles and pick-ups to trucks and family saloons, we had hundreds of entries for this year’s 
Dirty, Dirty Car competition and we loved every one of them. But only three could spend the day in our 
exclusive Clean, Clean Car studio…

LouiseJerri

thanks for all the 

pictures of your 

dirty, dirty cars

Find out more about the great range of Tutle Wax products at turtlewaxeurope.com

I’m so  
much happier in  
something nice  

and shiny

ADVERTISEMENT FEATURE

ice ice, maybe! until october 2 you can still win a 
fabulous turtle wax ice cleaning kit by sending in a 

picture of your mucky motor to: youdirtydirtycar.com

THE CHALLENGE 
Turtlewax wanted a campaign 
that would target car owners, 
build their brand online and 
encourage exceptional levels of 
audience engagement

THE IDEA 
In order to reach and engage 
Turtle Wax’s key audience, 
topgear.com came up with an 
innovative creative solution: a 
stand-alone website entitled 
yourdirtycar.com.  

THE EXECUTION 
Advertising on topgear.com 
directed users to a microsite 
where they were encouraged to 
participate in an interactive 
competition by sending in 
pictures of their dirty cars via 
their mobile phones or by email. 
Winning entries were then show-
cased in the site’s ‘hall of shame’ 
with five Turtlewax cleaning kits 
given away to the dirtiest cars of 

the week! The Turtlewax 
microsite also contained a driving 
game to further engage users 
with the Turtlewax brand.

THE RESULTS 
The standalone website received 
over 1.7 million page impressions 
during the campaign period and 
more than 300 users uploaded 
photographs. A survey hosted on 
topgear.com collected over 25,000 
responses and measured a 
positive uplift in brand perception 
post versus pre campaign. 
Audience engagement with the 
Turtlewax brand resulted in an 
average uplift of 12% against the 
brand attributes measured – 
including an increase in purchase 
consideration.

It was so successful that the 
campaign won the SWOT award 
for ‘Best Media Planning and 
Buying Strategy’ in April 2008 and 
was shortlisted for ‘Idea of the 
year’ at the PPA Awards 2008. 

For more information visit www.bbcmagazinesadvertising.com

Turtle Wax Brand building & engagement

www.topgear.com


